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PROMOTION MIX CONCEPT 

Promotion concept 

Promotion is a type of communication between the buyer and the seller. The seller tries to persuade 

the buyer to purchase their goods or services through promotions. It helps in making the people 

aware of a product, service or a company. It also helps to improve the public image of a company. 

This method of marketing may also create interest in the minds of buyers and can also generate 

loyal customers. It is one of the basic elements of the market mix, which includes the four P’s: price, 

product, promotion, and place. It is also one of the elements in the promotional mix or promotional 

mix or promotional plan. These are personal selling, advertising, sales promotion, direct marketing 

publicity and may also include event marketing, exhibitions, and trade shows. 

Promotion includes a variety of communication activities to educate customers, increase awareness, 

increase demand, build brand value and recognition and provide differentiation. 

The Promotion Mix refers to the blend of several promotional tools used by the business to create, 

maintain and increase the demand for goods and services 

The fourth element of the 4 Ps of Marketing Mix is the promotion; that focuses on creating the 

awareness and persuading the customers to initiate the purchase. The several tools that facilitate 

the promotion objective of a firm are collectively known as the Promotion Mix. 

The Promotion Mix is the integration of Advertising, Personal Selling, Sales Promotion, Public 

Relations and Direct Marketing. The marketers need to view the following questions in order to have 

a balanced blend of these promotional tools. 
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